Final Exam Study Sheet

The final exam will most likely contain information contained in this study sheet. The exam will be multiple choice, fill in the blank and true or false.

Broadcast

While many of the basic news values are still at work in the selection of broadcast news, the broadcast journalist works with an additional set of considerations. Timeliness is one of the most important of those considerations.

Broadcast news emphasizes immediacy; the news that is the latest is often the news that is mentioned first.

News that is more than two hours old may be considered stale.
The emphasis on information rather than explanation is another of those considerations.

The audio or visual impact of a story is another important consideration in the selection of news for broadcast.

The normal length of a routine broadcast story is about 30 seconds.

There are four Cs, or characteristics to broadcast writing. These are correctness, clarity, conversational and color.

Broadcast copy should be written in the present tense, when possible.

The Dramatic Structure, CCE, stands for “climax, cause and effect.”

Print journalist think of their copy as being an inverted pyramid, while broadcast journalists prefer thinking of their stories as completed circles.

Broadcast stories must be written to fit a particular time segment.

The first sentence of a broadcast story needs to be an attention getter.
Broadcast stories are not as detailed as print or Web stories.

In broadcast writing, titles usually come before names.

Broadcast writers should not use extra punctuation for the news reader.

Direct quotations should be used as little as possible in broadcast writing.

Broadcast copy is essentially prepared for the reader of the copy – an announcer or anchor person.

Attribution should come before a quotation. (SVQ – Subject, verb, quote) “The mayor said, ‘I will not run again.”

Internet

RSS stands for Really Simple Syndication.

SEO stands for Search Engine Optimization.

HTML stands for Hyper Text Markup Language.

E-mail has become an important part of the Web.

The Drudge Report taught newspapers and magazines the importance of immediacy.

JPEGs can be CMYK or RGB.

Blogs are discussion forums on the Web.

Labels are one- or two-word monikers that indicate overall organization of a Web page.

Web writing follows the inverted pyramid style of writing.

Surfers on the Web believe your Web site should be simple to navigate. 

If your Web site has visual logic, it is easily figured out.
Web surfers appreciate the speed with which your Web site loads to be a primary positive characteristic.
Interactivity is the ability to conduct polls or give immediate feedback on the Web.

The Web has the immediacy of broadcast, with more substance, because it is written, not spoken.

In broadcast, once words are spoken or pictures shown, the viewer can’t easily get them back. The Web has a permanency that broadcast does not have.

The Web has flexibility, which is the ability to present information in words, pictures, graphics, video and audio.

The Web’s nearly infinite capacity for posting information has a profound effect on how we use it.

Public Relations 

All the rules of good grammar, spelling, word usage and style apply to PR writing.
A press release should include a “sell” lead paragraph to get the editor’s attention and sell the story.

The PR writer should write the press release in such a way that it needs little editing or rewriting by the news recipient.

Letters should have some sort of personal touch and should never contain any spelling, grammar, or punctuation errors.
The Press Release should contain a headline or slug telling what the story is about; Name and telephone number of a person in the organization who can be contacted for more information; a release time; background information at the end.

When writing a company letter, avoid the passive voice, technical language (jargon or bureaucratese) and wordiness.

Public Relations practitioners are communication specialists.

Public Relations specialists must produce company newsletters, magazines and letters, which should never contain any spelling, grammar or punctuation errors.
An acronym describing the duties of Public Relations specialists is PRCE. This means they must Plan, Research, Communicate and Evaluate.

Grammar

You will primarily, but not exclusively, correct subject and verb agreements.
Punctuation
You will have five sentences to punctuate.
AP Style

There will be several AP Stylebook questions, including primarily, but not exclusively, questions about addresses, abbreviations, dates, numbers and titles.
Writing

Write a summary Lead from a list of facts.
