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New York, NY – Adults are more likely to be scaling back their holiday shopping budgets rather than expanding them, according to a new Ipsos poll conducted on behalf of RetailMeNot.com. Just one in ten adults (11%) plan on spending more this holiday shopping season compared to last year, while 37% say that they expect to spend less. A majority (51%) expect to spend about the same as last year.
· Adults ages 35 and older are more likely than are younger adults to be trimming their holiday budgets this shopping season (41% vs. 30%).

· Parents are more likely to be spending more on holiday shopping this year than are adults without a child under 18 (15% vs. 10%).

Clothing and accessories are most likely to be on one’s gift list, with 54% of adults saying that they are interested in making this type of purchase during the holiday shopping season. Other popular items include books, movies and music (44%); consumer electronics such as TVs, e-readers, and video games (37%); toys (34%); and bath and beauty products/treatments (26%). Fewer express interest in buying home goods such as furniture or appliances (18%), travel (7%), or luxury items such as a car or jewelry (3%) as gifts this year. One in five (21%) mention that they are interested in other areas of retail as well.

· Women are more likely than are men to have clothing and accessories (61% vs. 47%); books, movies and music (49% vs. 39%); toys (41% vs. 26%); and bath and beauty items (35% vs. 16%) on their holiday shopping lists while men are more likely to buy consumer electronics (45% vs. 30%).

· Adults under 55 are also more likely than are older adults to be interested in buying consumer electronics this holiday season (42% vs. 29%).

When it comes to preferences toward promotional offers, free shipping ranks first (26%), followed closely by a certain percentage off (23%), buy one-get one free offers (20%) and a certain dollar amount off (18%). Few say that they are most inclined to purchase an item if the promotional offer is a loyalty program points benefit (2%), while 11% select none of these offers.

· Free shipping tends to be more enticing to women than to men (31% vs. 21%).

· College graduates (31%) and parents (30%) are more likely than others to say that a certain percentage off makes them most inclined to make a purchase.

Nearly half of working adults (46%) plan to spend time holiday shopping online during work hours this holiday season, including 11% who expect to spend five hours or more doing so. However, they most tend to spend less time shopping online for holiday gifts during work hours, with 20% saying that they will spend one to five hours shopping online at work and 15% saying that they will spend less than an hour.

· Among those who are employed, younger adults (under 35) are more likely to do holiday shopping during work hours than are older adults (55% vs. 40%).

